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Operation beef up our troops Rolls out

Don Taylor, Jr.
was driving down the
wide-open Kansas high-
way on hisway to seea
customer, whistlinga
tune and thinking about
thetrogpswho are de-
fendingour country. He
had heard from some
friends that the number
oneitem that the troops
request in their care
packages from the USO
Is beef jerky, and it got
him to thinking about
how we can support our
trogps with the beef in-
dustry.

Don quickly
cameto the conclusion
that we need to do some-
thingto get our troops

By Dr. Clayton McNeff

President of SarTec, to see beef jerky that is beingin-

if Larry had any idess. cluded in the USO care pack-
Fromthere, Larry M cNeff ages for our troops. Weinvite
taked to San Rogers, the youto join us in supporting
SaTecrepresentativein  our trogps and thisprogram.
Colorado and who iswell  Your donation can help sup-
known in the Colorado port the beef industry and our
Beef Council. Santook troops. Full details of thepro-
the matter up withthe gam are listed in the back of
Colorado Beef Council this newsletter and can be
who quickly warmed to the found on the Colorado Beef

ideaand then the USO got  Council web site: http:/iwww.

involved. Fromtherethe cobeef.com. Please pass
notion took on alifeof its dongthis information to oth-
own and Operation Beef erswho areinterested in sup-
Up our Troopstook off.  portingour troops.

To date, $155,000 Wea SaTec ae
has been col lected for this proudto be part of an industry
program by the USO. But- who has responded so admira:
ler's Smokehousein Se-  bly tothe support of our
phenville, TX respondedto armed forces who protect the
thecdl to makethebeef ~ freedom and liberty that al

what they want to make jerky from 100% American Americans enjoy. Thisisa

it clear that we support
them in their defense of
our country. So, with
this mission in mind, he
started thinking about
how to make it happen.
Thefirst cal he made
wasto Larry M oNéff,

Beef and now most impor- great example of how together
tantly, thetrogps are get-  we can make adiff erence.
ting more of what they Thisis how great things usu-
like. Insupport of thispro-dly start, with oneperson
gam, SaTec has decided havinga good ideaoneday on
topublish this pecid edi- alonely Kansas highway, and
tion of the SarFord News that idea sparking the good
and enclose asample of the will of many others.
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Linttl Every One Comey Home:

Every month, the USO
sends 20,000 to 30,000 care
packages to our troops over-
sees through “ Operdtion
USO Care Package”

Spedal Paints of
Interest:

e Operation Beef Up Our
Troops.

e SarFord's Kitchen - Hot
Beef on aBun

e New Dary Daa Sup-
port Beef Trids of
SaT ec Products

e Employee Feature:
Steve Rupp
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SarFord’'s kitchen

T hisrecipe was provided to us by Barb

Benton who isour primary pilot for fly-

ing SaTec sarplanes. Thanks for the
great recipe, Barb!

Day OnePrep:

e Placea5 |b rumproast or other type

of beef roast in apan with the fol-
lowing:
e 2 cups of soy sauce, 3 cups beef

SARFORD’S NEWS

e Droth, pepper, sprigs of parsiey, sprigs

ions, and 3 bay |eaves.

® Add enough water so that liquidgoes up o

of cdery, 3 galic doves, 2 chopped on- ®

Slice the beef thinly.
e Removethefa from thejuice
Bake meat & juice together for 2

the roast about haf way.

e Cover the pan and bake for 2 - 3 hours
a 350° F.

e Remove roast and remove the juice by
straining into aseparae bowl.

in the refrigerator overnight.

Next day:

hours.
The dish can be kept warm in a
crock pot for serving abig crowd

Chill bah thejuice and roast separatdy  Serve the beef on aKaiser bun with just
alittle juce on top of the mest.
Hope you enjoy it,. We surdy did

Sartec apt dairy program study corroborates
past beef studies using Yucca-based products

A new study that was
conducted a alarge commer-
cid dairy helpsto corroborate
the effects of SarTec products
in rumnants that have been pre-
viously conducted on beef cat-
tle. The new study shows an
average 5.1 pound (p < 0.01)
increase in milk production at
the 99% confidence level (see
Figurel) over a125 day trid
where cows werefirst dosed
with SarSart Plus drench prod-
uct followed by amaintenance
level of SarSart LSC fed in the
ration. Theseresults were ob-
tained over and abovethe use
of Rumensin and bovine soma-
totropin (bST). If you assume
a%$0.14 per pound milk price, a
return of 13to 1 is suggested
by the study. Thetruly re-
markabl e thingthat has come
out of this new researchisa
better ability to say withstais-
ticd certainty that the effects
we are observing are si gnifi-
cant bey ond a shadow of doubt.
These new dairy results nicely
corroborate our current state of
the art understanding of the ef-
fect of saponins on beef animal
production in terms of in-
creased feed efficiency.

SarTec Trial

Average Milk

Figurel. SarTec APT Program Dairy Trial.

Researchers are often faced
with the mathematica problem of
“proving’ the efficacy of some vari-
ablethey arestudying. For instance
one might be studyingthe effect a
particular feed ingredient has on the
gowth performance of beef steers.
In redity researchers never “ prove’
anythingwith 100% certainty, but
instead rely on the use of datigics
to measure the degree of certainty
that an observed result is not jus
dueto random chance or luck. For
instance, thefirst thingyou learn in
guantum chemistry classis that
thereisavery low, but gill cacula
ble chancethat dl theatomsinyour
coffee cup will randomly decideto
“movée’ in the exact samedirect a
the exact same moment in time and

your cup will levitate off your desk.
However, when you gply staistica
probability anaysis of such an event
it isamost zero and tothisday | have
never seen it happen.

One common statistica

method that is usedto decideif a
research trial has produced a
statigicdly significant result isthe
useof a“T-est.” TheT-est usesa
number of procedures concerned with
comparing two averages to seeif they
arestatisticaly different or not. The
T-tes gves the probability that the
difference between thetwo averages
is caused by chance. Thus the new
dairy study has aT-tes result of
0.001 which means that the datais
statigicaly sigenificant at the 99.9%
confidence levd!
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SARTEC® CORPORATION SarTec® is a family owned and oper-
617 Pierce Street . .

Anoka, MN. ated corporation located in Anoka, MN.
Tel: 1-800-472-7832 or 763-421-1072 Established in 1983, our mission has

Fax: 1-763-421-2319 _ _ _
been to provide high quality, natural

Specializing in Saponin Technologies products and service to the agricultural
industry. From our equipment to our
products, we have a number of ways to

help you best reach your goals. Indi-

We"re on the web

at www.sartec.com vidually we can make a difference; to-

gether we can perform miracles.

™ SarTec®

SARTEC Employee highlight:
Steven rupp

Thisissue's employee they have 3 beautiful children
highlight is Steven Rupp. Steve including Anna(8), David (6)

was born in Connecticut and and Jonathan (3). In hisfree
then moved to Georgafor afew time Steve enjoysplayingbas-
years until findly movingto ketball, tennis and golf as well

Minnetonka, M innesatain 1975 as an occasiond game of Texas
where he has lived ever since. hold-em. Heis also on thefi-
Sevehasbeenthe SaTeccon-  nance committee for the church
troller for the pagt 7years, but he and his family attend.

has worked a SarTec for more M ost recently a SarTec,
than 12 years with ashort 2-year Seve has worked to support the
hiatus when heobtained an ad-  sdles and service activitiesin
vanced degee. SevehasaB.A. TX,NM and OK with SarTec
degree (mgjor in mathematics representatives including Jerry

and economics) from Bowdoin  Johnson, Chris Christy, Larry Picture: The Rupps and M cNeffs
CollegeinManeand an M .B.A. Franks, Rick Williams and Ike enjoy a SarTec-sponsored employee
degeefromtheKelogg School  Cunningham. Thanks Seve, for ~ appreciation Disney Cruisein 2004.
of Business a Northwesern making SarTec such a great

University in lllinois. Stevehas placeto work and for helping us
been married to his wife Cath- develop into the gable, strong
erinefor almost 10 years and company that we aretoday!



Operation

BEEF UP Our Troops

Beef jerky is one of the most requested items
by American troops serving overseas. Help
support the purchase of beef jerky for USO Care
Packages through your donations to

"Operation BEEF UP Our Troops.”

For more information on "Operation BEEF UP Our Troops”

go to www.cobeef.com. For more information on the
USO Care Package program, please visit www.uso.org.

Security requirements prohibit donations of products from the general public for placement in

USO Care Packages.

Donation Address: Operation USO Care Package
P.O. Box 8069
Topeka, KS 66608
Check Memao: Beef Jerky
Please make checks payable
to the USO
* Donation Number: 1-800-USO-SHOW

Until E'my One Comes Home: Specify Operation BEEF UP Our Troops

NEW! SarTec introduces SarGreen™, the new
at-home automatic fertilizer system. Check

out our website for more information on the
SarGreen™ system at:

www.sartec.com

See my new friend, SarGecko, and how the
new SarGreen system can help you have a
beautiful lawn, automatically!

- SarFord




